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Survey Results - Expectations

• To get a better understanding of the role requirements, goals and 
mandate.

• Learn what other clubs are doing, and share our best practices.

• Best PR tools to get new members.

• Hear about your experience in this role. What worked well for you 
and challenges.

• Know how virtual meetings have been going for other clubs and what 
PR strategies can be implemented in a virtual world.

• Practical and simple tips/suggestions or reference sources.





“…a strategic communication process 

that builds mutually beneficial relationships 

between organizations and their public.” 



What is TM Brand Personality?

DEDICATED

HELPFUL

EMPOWERING



Brand Promise

Empowering individuals through personal and 

professional development



Club Brand Promise

Support the 

club mission



PR Goals?

Your responsibility is to generate positive awareness of the 

Toastmasters brand for the purpose of attracting and retaining 

members.

It requires keeping the public (external audience)  and 

members (internal audience) informed about club or district 

activities through effective communication channels.

Successful public relations will build membership and gain 

public recognition.



Club

Experience

Quality meetings

Excellent evaluations

Supportive environment

Fun meetings

Post meeting coffee - social

Guest                                     

Expectations



Increase confidence

Socialize – interpersonal development

Watch videos of speakers

Grow listening skills

Improve the community

Develop website and technical skills

Lift your family

Share personal stories

Practice influence & persuasion

Expand networking

Communication Training

Access to coach/mentor

Expert material

Proven learning process

Positive journey

Avoid discomfort

Be accepted

Improve $ and career 

Explore creative skills

Engage in higher purpose

Club

Experience

Guest                                     

Expectations







What is Marketing?

Marketing is the business process of identifying, anticipating 

and satisfying customers' needs and wants. 

TM Marketing

promotional brochures to use in recruiting members

explains the benefits of a club, the power of Pathways and the 

cost-effective nature of Toastmasters



District 60

PR Guide Committee: 

Julia Lawr, 

Roman Smolak, 

Rishi Sethi, 

Grace Archibald
Vipul Jain



District 60

1. ADMIN AND CLUB WEBSITE
2. GROUP & EVENT SITES
3. SOCIAL MEDIA
4. LOCAL PUBLICATIONS
5. AT YOUR VENUE
6. EMAIL
7. TM WEBSITES
8. REFERENCES



District 60

1. CONTENT

2. HOW-TOS

3. GUESTS > MEMBERS

4. VIRTUAL MEETINGS

5. REFERENCE LINKS



Effort
Breadth

Creativity
Brand Personality











How can 
you utilize 
the guest 
list?



• meetup











Toastmasters

10,000

60%

70%

•Leads Toastmasters International 
receives per month

•Did not attend a club meeting

•Club never replied to them

News from Toastmasters International August 2019

https://www.toastmasters.org/magazine/listing/category/News from Toastmasters International


Toastmasters

Typical Response To Guest Request

• Thank you for your interest in the SFEAT - Speaking from 
Experience Advanced Toastmasters Club!

• Our next meeting is July 8th, 7-9 pm and I've attached the meeting 
details at the end of this email.

• Our meetings are virtual now and we meet on the 1/3/5 Wednesdays of 
a month. 

• The specialty of our club is our high quality Round Robin evaluation 
where ALL members give verbal feedback on both speaker and their 
evaluator.

We also have some workshops that our experienced members or guest 
presenters do, which get the round robin evaluations as well. These are 
in addition to our regular meetings. These workshops are free and open 
to guests as well.

When

Where

Why
(Value 
Prop)

Who



Toastmasters

Typical Response

• In addition, I've enclosed a document (see Appendix I below) that 
explains the specialty of our club. Please look and let me know if you 
have any questions.

• When you visit us as a guest, we make every effort to get to know 
you. At the beginning of the meeting, we invite you to introduce 
yourself by talking about how you heard about us and what brought 
you here. At the end of the meeting, we again invite you to share 
what you thought about the meeting.

• Please reach out to any of the SFEAT executives with your questions. 
I look forward to seeing you at our next meeting on July 8th. 

Thanks,
Ruben Bastien - VP Membership
SFEAT - Speaking from Experience Advanced Toastmasters Club

What

How

Invite
(Call To 
Action)





District 60

Events







•Event

•Location

•Appeal

•Visual

•More info

•Contact



•Connect

•Who we are

•Appeal

•Call to Action

•More info

•Value Prop

•Cost  

Setting 
expectations



Online 
Marketing

Proudly powered by WordPress |

Theme: Lectern by Carr Communications Inc..

Utilizes WordPress
Platform

http://wordpress.org/
http://www.carrcommunications.com/


Item 1310

This version updated 2/2020

VP PR Role



CLUB LEADERSHIP ROLES

Safeguard the Toastmasters Brand, 

Trademarks, and Copyrights



CLUB LEADERSHIP ROLES



Club Timeline





Resources



Collaborate 

with your club 

leaders…



www.toastmasters.org

Finding Role Support



www.toastmasters.org





57 Pages





Relationships

Develop need

Club personality

Generate positive awareness

1. Promote the club, 

2. Update web content, 

3. Safeguard the Toastmasters brand identity

Channels

Leadership Handbook, TM website – PR links

Summary

Public Relations  =

Marketing            =

Brand

PR responsibility

PR Role

Publicize the club

Resources



How will you determine if this training session 
was a success?

• Guests will come if I do what I learned. (3)

• If I get an idea, or am able to provide another club with an idea.

• Motivated and armed with the knowledge to make an impact at my club.

• Depth and breath of subject practicality and simplicity of information

• Knowledge gained from training to perform on the job.

• Currently, not entirely sure where to begin.

• Will determine that based on key takeaways.(2)

• Probably discuss it during my next meeting with the execs.


